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Using the Keywords You Have Chosen

So you've carefully chosen the words and phrases your customers use when thinking and talking about the work you do, and researched them to see how popular they are as search terms on the Internet. But what to do with them now?
The first thing to do is to 'optimise' your website - improve its chances of ranking high in the results pages of search engines like Google. This will increase the number of visitors to your website - people searching on the Internet typically only click through to the first few entries in the listings. There's no point at all in your website appearing after page one or two.
So make sure each page of your site contains no more than three carefully chosen, closely related, keyword phrases and variations on those phrases (e.g. plurals). Put them in the copy, especially the headings, in the link text which sends readers to the page, and in the HTML code which you can't see, but which lies behind the surface copy. Make sure that the page(s) people land on when they click links to your site actually refer to what they expect to see. If they don't see the target phrase within a second or two, research shows readers will typically lose patience and leave your site immediately.
Next, you should use your keywords in all your online (and offline!) PR - articles, blogs, contributions to online Forums and any pdfs, downloads and flyers you produce. Include links connecting them all together and referring readers to your website - the more (relevant!) links you can create, the better it will be for your search engine ranking. And don't just produce links which say 'click here' - use the whole key word or phrase as the link.
Using your keywords in your wider PR materials and in advertising allows you to use more keywords than you will be able to squeeze into your website copy. 
See our next article on how to use an AdWords campaign as a research tool to test all the potential keywords you come up with. 
If a key word or phrase performs well, write an article using it in the title and first paragraph, put it in your advertising or use it in the name of your new product. 
You have never before had ready access to so much useful information on what your potential customers are thinking and saying when they search for your products and services. Learn to play the game of keyword research and website optimisation and you can win by attracting customers more effectively than the competition!
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